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What We Did

2,585
Likes

2,262
Link clicks

1,743
Retweets

Twitter plans to get rid of custom feeds
soon, but they continue to push off this
change. The company also recently launched
Blue, a fee-based monthly subscription
offering an improved experience.

W H A T ' S  A H E A D

The @NREL_MechTherm Twitter account
launched with 410 followers in October
2017, as the rebranded NREL Buildings
sub-account.

W H E R E  W E  B E G A N

During FY21, this account posted original
content 394 times, exceeding our goal of
updating our feed at least once per day. Our
audience grew 25% to 2,399 followers.

W H E R E  W E  A R E  N O W

Follower Growth

ENGAGEMENT TOTALS

*Note: these numbers represent a snapshot in time; they continue to increase by the day

Post interactions, or engagements,
continued trending upwards, averaging 40
per post. Content featuring technical
illustrations and maps are performing well.

W H A T ' S  W O R K I N G

This year, the NREL MechTherm account
starting using the Sprout Social tool for
improved scheduling and reporting. 

W H A T ' S  N E W

We averaged 40 engagements
per post in FY21,

more than ever before.
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What Worked

TOP POST
304 engagements

58 link clicks
30 likes

 
*Fun fact: This is the same image that
was used in the top post of FY20!

291 engagements
42 link clicks

21 likes

284 engagements
45 link clicks

14 likes

243 engagements
22 link clicks

13 likes
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What Worked

173 engagements
3 link clicks

5 likes

153 engagements
9 link clicks

9 likes

151engagements
13 link clicks

6 likes

242 engagements
30 link clicks

16 likes

187 engagements
30 link clicks

32 likes

178 engagements
18 link clicks

21 likes
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Who's Listening

Influencers

Media Industry Universities


